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Human Factors

93%
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Decision to not wear seat beltDecision to drive after drinking.Decision to answer phone call.



What doesn’t work? 



FEAR APPEALS



What works? 



Social norms



JOIN YOUR 
FELLOW GUESTS 
IN HELPING TO 
SAVE THE 
ENVIRONMENT.
Almost 75% of 
guests who are 
asked to participate 
help by reusing their 
towels more than 
once. 

JOIN YOUR 
FELLOW GUESTS 
IN HELPING TO 
SAVE THE 
ENVIRONMENT.
75% of guests who 
STAYED IN THIS 
ROOM 
used their towels 
more than once. 

Please resuse your 
towels to protect 
the environment.



REDUCED normative 
misperceptions about 
peer drinking & driving.

Increased use of 
designated drivers.

Decreased drinking 
and driving among 
young adults.



Bystander 
Engagement



Empowered
I feel ready and confident to react & speak up. 

Educated
I know what to say and how to speak up.









Thanks!
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